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The significant good of applying the disciplined model constitutes that it makes organizations the choice to ‘link these dots’ between these different elements of important planning and organization, thinking that there will be a visible association among the projects in addition to programs that people are working on, the measurements being used to track success, the strategic objectives the organization is trying to accomplish plus the vision, mission along with strategy of the organization.
The strategic thinking process is a list of steps that managers should take to accomplish and implement the strategy within the company. Some critical elements constitute the strategic thinking process, including typical stages like strategic analysis and strategy formulation, along with execution and observation. Although this strategic thinking process requires good patience and may be a difficult task, most businesses will accept that this process will produce extremely satisfying results. Here is a closer look at the various phases of the strategic thinking process and how they impact the job (O'brien, 2019). 
The different elements of this important management process are including strategic thinking strategy knowledge, strategic decisions, strategy formulation, strategy execution, and strategy change. This design, corresponding plus placement approaches to strategic management may be grouped as outward-in advances, i.e. firstly examining the external situation plus so analyzing in addition to competitively gearing the interior situation. The strategic management progression is the whole set of commitments, decisions, plus activities needed for the business to achieve important competitiveness as well as gain above-average returns.
In terms of strategic thinking for corporations that the sustainability of competitive advantage delivers the useful long-term-oriented idea that is not difficult to see. By knowing what the competitive point is, how to make it and finally keep it, businesses have an effective way with which they will set up industry barriers against competitors. Additionally, it may be applied for a clear position in the industry. Being conscious and using these RBV and MBV models makes it even easier to use the rule in practice. The best way is to blend these two models as they help each other.
A few issues inside the usage of these five powers are significantly significant for associations to grow long haul business procedure and to keep up upper hands instead of recognizing these qualities. Fruitful reason for the Porter system Analysis incorporates recognizing the wellsprings of rivalry, the force, and likelihood of the challenge being and significant suggestions for the demonstration the company should take to create obstructions to the competition.
The competitive advantage makes organization-enhanced capabilities for producing and delivering important value. Corporations should have some competitive advantages, difficult to make or replicate, and sustainable at the long-term. These three companies above from these three case reports above have had art combining education of taught to accomplish their mission and experience (Kerzner, 2019). 
In the benefit of improving corporate governance, it is essential to explain this board role in strategic thinking, and particularly to describe various parts for governors and directors at the strategic planning process. By strategic thinking, we think the process of defining the organization's long-term goals and then identifying the best way of accomplishing those goals. In simple terms, it is the board part in strategic thinking to change the organization's goals and to determine the boundaries of behavior within which these directors exist to operate while pursuing those goals. In comparison with this board part in strategic thinking, it is the part of the directors to accomplish these goals within these constraints.

To be their most successful, companies must take ethics and social responsibility as essential parts, underlying elements of the strategic organization. Moral and cultural responsibility measures must be included as part of the critical process at before-profit decisions rather than after-profit decisions in order to get the highest performance, i.e., Collective profits. Ethics ensure that the corporation achieves its mission, vision, goals, and aims in such a way that they give the company a sense of direction and structure. Ethics ensure guidelines are made that bind the whole organization into one collective thought, determine the activity of the organizational employees, and prevent deviation from the desired strategic way. Ethics ensure that strategic organization is made as per the best interest of all the corporation's stakeholders, whether employees, sellers, clients or even the community at which this organization operates.
Because extensive strategic thinking considers every organizational function, it is generally regarded as the principal responsibility at its early stages. Once corporate leaders have established this strategy and strategic objectives, it is time for these leaders to go back and provide managers to use these aims and strategy. The strategic design team and the organization's leaders move at their activity of providing high-level management, but they provide managers to execute their roles of understanding leadership initiatives into day-to-day implementation.
Thus strategic thinking and the strategic management process must be realized as part of the larger concept of the management responsibility in the organization. Part of the best leadership responsibility includes strategic thinking. Enterprise management especially must allow clear organization for particular aspects of the strategic management process or strategy execution (Steiss, 2019).  
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